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Q: BRBRITMEFR-EEFESHRK?

Do you think designers should have their own style?
A:it's true, it's a good question. We're, when | was
at school, | hate graphic design known for the style,
like a mouse, you can catch a mouse when you know
it like cheese. So the idea was to re-invent something
every time, try to surprise people. We don't want to
been known for style. But definite difficult to say.
Because tonight it looks like our style is tape. But we
didn't abandon tape after one project, because we

have so much to do it.
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what about in china,as we have discussed Graphic
design's present status and future nearly two years,
and | want to know what do you think about it?

A: it's difficult because we have the idea that every
idea have bee done. | think probably depends how the
place or the country we will live and develop, and how
much space given to creativity. And how much credit
ability is given to real artists and not commercial
artists. So | think it's never ending story.And we can
always invent something new. As long as we don't

play the same thing.

Q: Bt LN PERITITHRAE?

Is there anything else that you want to say to China's
designers?

A: Uh, big country, lots possibilities, a lot of power
and futures open. Create your own graphic design and

surprise us.






